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1. Describe your overall goals and approach to address identified community issues, needs, and interests 

through your station’s vital local services, such as multiplatform long and short-form content, digital and 

in-person engagement, education services, community information, partnership support, and other 

activities, and audiences you reached or new audiences you engaged. 

WUWF’s mission is to create a more informed and engaged public – one challenged and invigorated by a 

deeper understanding and appreciation of events, ideas, and cultures.  As a non-commercial public radio 

station, our loyalty is not to shareholders or ideology, but to bringing attention to stories that preserve 

our histories, shape our future and give us a better understanding of our world.  Through innovative 

community partnerships, we produce, acquire, and distribute programming that meets the highest 

standards of public service in journalism and cultural expression.  

Through its coverage of local news, the WUWF news team identifies community issues, needs, and 

interests.  In addition to in-depth coverage of these issues as news stories, station staff craft outreach 

activities, partnerships and multiplatform content to proactively address these issues.  WUWF has a long 

history of engagement in the community that transcends traditional broadcast, serving as hands-on 

agent of change. 

2. Describe key initiatives and the variety of partners with whom you collaborated, including other public 

media outlets, community nonprofits, government agencies, educational institutions, the business 

community, teachers and parents, etc. This will illustrate the many ways you’re connected across the 

community and engaged with other important organizations in the area. 

Other Public Media outlets 

WUWF partners with the 13 public radio member stations of the Florida Association of Public Media, 

providing statewide coverage of issues of interest to the citizens of Florida 

WUWF’s news director, Sandra Averhart, serves as co-host of public television station WSRE’s televised 

election year candidate forums. 

Public television station WSRE broadcasts WUWF’s SightLine reading service for the vision impaired on 

their SAP channel daily. 

Community non-profits 

WUWF studios serve as a collection site for Manna Food Pantries. Manna has six service centers in our 

listening area which provide food for those in need. With the return of WUWF’s monthly RadioLive 

concert in September 2013– where non-perishables are collected in lieu of an admission price – in 

excess of 2,000 lbs of food was collected in 2013. 



The station partners with the Be Ready Alliance Coordinating for Emergencies (BRACE), a nationally 

recognized organization formed locally with a vision of making our community of service the most 

disaster resilient in America.   

Government agencies 

WUWF was one of the founding stations of the Florida Public Radio Emergency Network (FPREN), a 

partnership between Florida’s 13 public radio stations, the Florida Division of Emergency Management, 

and the Florida Department of Education.  WUWF and the other partner stations provide emergency 

communication services, including weather alerts and evacuation information, to these state 

government agencies and local Emergency Operations Centers.  Escambia, Santa Rosa, Okaloosa and 

Walton counties are served by WUWF.   

The Florida Department of Health, Escambia County Division partners with WUWF to produce health 

tips for broadcast on 88.1 FM. 

Educational institutions 

WUWF, UWF and the Florida Public Archaeology Network (FPAN is a network of regional centers to 

promote and facilitate the conservation, study and public understanding of Florida's archaeological 

heritage) produce Unearthing Florida, a short feature, aired daily, to educate listeners about the rich 

archaeological history of Florida. 

WUWF delivers the University of West Florida’s resources daily to thousands who live in areas which 

might otherwise be culturally or educationally isolated.  The station provides a platform for UWF faculty   

to share academic research and expertise with the general public.   

Dr. Rick Harper, Director of the UWF Office of Economic Development and Engagement, hosts a weekly 

segment on the economy particular to Northwest Florida.  Dr. Enid Sisskin, Masters of Public Health 

faculty, produces a daily EcoMinute.  Dr. Rodney Guttman, Director of the UWF Center on Aging, hosts 

the Senior Moment, a weekly short segment on health and wellbeing for seniors.  Faculty from the 

Department of Government and the Center for Environmental Diagnostics and Bioremediation provide 

expertise as need arises. 

UWF’s Professional Studies Library researches and provides many of the children’s books used for the 

Children’s Hour, a weekly program for children broadcast on SightLine. 

Business Community  

Businesses use access to prestigious NPR programming to recruit quality employees with metropolitan 

expectations.  

Parents and Teachers 



In November 2013, WUWF’s Gallery 88 (an 18 year running alternative gallery in the WUWF Studios) 

along with the PTA, hosted a reception for students, who participated in Ferry Pass Middle School’s 

Reflections program, and their parents. 

3. What impact did your key initiatives and partnerships have in your community? Describe any known 

measurable impact, such as increased awareness, learning or understanding about particular issues. 

Describe indicators of success, such as connecting people to needed resources or strengthening 

conversational ties across diverse neighborhoods. Did a partner see an increase in requests for related 

resources? Please include direct feedback from a partner(s) or from a person(s) served. 

Though it is impossible to know how many listeners SightLine has through WSRE’s SAP channel, WUWF 

also streams SightLine live from the website.   

From time to time SightLine receives called in comments from listeners. Mr. A.J. Hudson of Pensacola, FL 

phoned to say “SightLine is a definite plus in my life. I don’t know what I would do without it. I suffered 

greatly when it was gone, before WUWF picked up the service again.”  

Indicators of impact for hunger relief are the number of pounds of food collected for Manna Food 

Pantries, close to 10,00 pounds for the past year.  Further, we see that our membership, listening 

(audience) numbers and general awareness of our efforts continue to rise in our community.  We take 

this as a sign that our efforts are having an impact, and that the community perceives us as an agent for 

good, and good for the community. 

4. Please describe any efforts (e.g. programming, production, engagement activities) you have made to 

investigate and/or meet the needs of minority and other diverse audiences (including, but not limited to, 

new immigrants, people for whom English is a second language and illiterate adults) during Fiscal Year 

2013, and any plans you have made to meet the needs of these audiences during Fiscal Year 2014. If you 

regularly broadcast in a language other than English, please note the language broadcast. 

WUWF has targeted outreach to the visually impaired community by providing local programming for all 

ages, children through adults.  Sightline, a largely volunteer staffed round-the-lock reading service 

comprised of both local and syndicated programming, seeks to reach the vision impaired. 

Engagement with the African American community was largely in the area of cultural events. News 

Director, Sandra Averhart served as judge at the Coalition of 100 Black Women scholarship fundraiser 

and as MC at the Escambia County NAACP annual banquet.  

Gallery 88 hosted an exhibit of the work of three African American Painters in October. WUWF was a 

media sponsor of an event for the Viva Florida 500 celebration in which the West Florida Literary 

Foundation and the Florida Humanities Council presented poet, performer and scholar, Kwame Daws. 

5. Please assess the impact that your CPB funding had on your ability to serve your community. What 

were you able to do with your grant that you wouldn't be able to do if you didn't receive it? 



All of the above, and more.  Everyone at WUWF feels that our primary goal is service to our community, 

and the CPB grant strengthens our ability to provide this service.  Public radio is truly, the last local 

station in most markets, including ours.  Commercial stations are here to make a profit, we are here to 

make life better, and this grant facilitates those activities.  The acquisition of our national programming, 

the retention of talented news people reporting on local issues, our assorted outreach efforts and other 

activities occur here because of CPB support.  We would not have the national programs we air, we 

would not have the ability to cover local issues and ideas without CPB.  It is essential to our efforts. 


